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GARB, A 18-49 (+G), Live TV, Cumulated Ratings

CUMULATED RATINGS EVOLUTION
Jan to Apr
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Prime Time RTG% Evolution
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RTG% EVOLUTION OF MAIN CHANNELS VS. ENTIRE MARKET
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Monthly Evolution
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TRP30 EVOLUTION
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TOP INDUSTRIES*

PHARMACEUTICALS

RETAIL OUTLETS

FOODS

COSMETICS

DRINKS

HOUSEHOLD CHEMISTRY

HOBBY. FASHION. SPORT

FINANCIAL SERVICES

TELECOMMUNICATION

TELESHOP. TV GUIDE. TV GAMES

258,553

142,799

91,002

72,044

49,899

32,790

31,614

26,678

26,351

25,889

242,321

166,274

89,051

75,820

53,732

30,067

36,472

34,925

25,738

21,012

2023 2022

TOP ADVERTISERS*

STADA BULGARIA

NATURPHARMA

NATUR PRODUCT

PROCTER & GAMBLE

FORTEX

LIDL BULGARIA

KAUFLAND BULGARIA /hypermarket/

SKYSHOP BULGARIA

SANDOZ

FERRERO

RECKITT BENCKISER

FICOSOTA

BILLA /hypermarket/

MONDELEZ (KRAFT FOODS)

ALLEGRO GROUP

42,001

30,702

27,888

23,255

23,136

21,734

17,190

16,473

15,960

14,988

14,870

13,439

10,203

10,084

9,413

18,676

17,976

21,616

11,172

18,996

14,870

13,955

2023 2022

GARB, A 18-49 (+G), TRP30 *Ranked by Current Year To Date values
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TV Loading YTD (Jan-Apr)

2022 2023 YoY Evol
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TV LOADING EVOLUTION
Jan-Apr

Note:  % shows the evolution of TV loading, based on law regulations for ads 
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